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The Make Your Mark campaign helps young
people to make their ideas happen. Their
website has inspiring stories, sources of
potential help and finance and loads of
useful tips.

If you want to get inspired, visit Idea Volcano

It’s a place where
entrepreneurs can share ideas that they’re
not using themselves and so has a whole
host of potential business schemes.

The Ideas Factory fi AL EES EETey Acl e fi|.
is the place to go if you want to develop

something in the creative industries (film,
fashion, music, art, design, writing etc). It
includes info on where you can get training,

funding and advice as well as regional events.

If you're 14-25 and have an idea that will
help your local community, you might be
eligible for a grant from The Prince’s Trust
They also offer
support and low interest loans for those

aged 18-30 who can't raise the cash for
their business from anywhere else.

Startups is a good place for news and
case studies on young people developing
businesses. Check out the young

entrepreneurs pages at [IIASEL ups.co.uk

Shell Livewire runs a national award
scheme for young entrepreneurs who've
started a business. They also have lots of
free information on running a business,
online mentors and opportunities to learn
about other enterprises started by young
people. You'll need to register but it’s free.

Telephone 0845 757 3252
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If you're looking for inspiration The Global
REERY:ENSwww.globalideasbank.org fE il
hundreds of ideas to improve the quality of life
and the opportunity to say what you think
about them.

UnLtd Mthe foundation

for social entrepreneurs, provides support
to people who want to make a difference
in their communities. They provide a range
of support including awards.

Getting volunteer experience is a good
stepping stone to developing your own
project. has some of
the latest opportunities.

If you want to develop a project in the arts,
an excellent site is run by Youth Arts Online.

ww.youthartsonline.com

EOR SCHAILS:

There are a number of enterprise programmes
delivered in schools. If you think your school

might be interested, ask your teachers to get

in touch with businessdynamics

Telephone 020 7620 0735

or visit Young Enterprise

Telephone 01865 776 845.
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If you've ever been fortunate enough to visit
one of the beautiful Greek Islands, you may
have seen how the turtles bury their eggs in
the sand along the shore so that when the and discos can confuse the baby turtles

baby turtles hatch they can be guided safely who follow these lights and are led away
by the light of the moon out to sea. from the sea.

The problem is that tourist developments
have been built up along the coasts of many
islands and the lights from nightclubs, cafés
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The same can happen when you hatch

your ideas. There’ll be a lot of things that
can distract you, problems that can get in
your way and people eager to steer you in

a different direction leading you off track.
Nike has a pretty cool slogan, Just Do It!
With your idea, if you really believe in it and
want to make it happen,lf
you don’t, you might just find that someone
else does.

That’s not to say you don’t need to do
research, get lots of EleMileRla(eNsIEl) hard,
but at the end of the day you’ll never really
know how good your idea is until you do it.
PR e crstve o
Occasionally it may feel lonely and
rustrating but most entrepreneurs, even

those who have failed, will say that it was
always worth giving it a go.

FOLLOW THE MoonN
AND FOLLOMY WOUR PRERRN

Good luck!
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Remember what is the absolute essence
of your idea and normally if it is a good
idea, it will be a very simple idea and it is

“something that you can explain to your

grandma in one sentence. And once you
thave got that idea, don’t let anyone water
it down because everyone is going to try
to. Everyone is going to try and bend it
and shape it to their own means. Know
when to be flexible and open to suggestion
but also know when to keep your main
thing and not have it messed around with
by anyone else.

Richard Reed

Richard is the co-founder of Innocent Drinks,
a company that sells fresh fruit smoothies.
In just a few years Innocent Drinks has gone
from an idea some college friends had, to a
company turning over several million pounds.
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NESTA is the National Endowment for
Science, Technology and the Arts and our
mission is to transform the UK’s capacity
for innovation. Our Future Innovators
programme aims to develop in young
people the skills and attitudes that underpin
innovation so that there is the best possible
fit between the needs of the UK and the
skills, personal attributes and behaviours

of our future innovators.

www.nesta.org.uk/futureinnovators
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